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INFLUENCING
7,000 CEMETERIES
CCC members minister to
and maintain some 7,000
cemeteries around
the globe.

AN EFFECTIVE
ADVERTISING
NETWORK
It’s been proven—CCC
members call on suppliers
they know to do the job
and provide the service.

AWARD WINNING
Recognized year after year
by the Catholic press for
outstanding design and
content, Catholic Cemetery
is a strategic showcase for
product promotion.

2010
MEDIA KIT

REACHING A TARGETED AUDIENCE - Catholic Cemetery Administrators and Key Decision Makers

INTERNATIONAL READERSHIP
A monthly target audience of 1400 CCC members throughout the
United States, Canada, Guam, Australia, Italy, Puerto Rico and China.



EDITORIALCALENDAR 2010
Month Materials Due Editorial Focus

January December 3

February January 1

March February 1

April March 3

May April 1

June May 1

July June 2

August June 30

September July 16

October July 30

November October 1

December November 3

2009 Index of articles; Sales and Service - Innovative
Ways to Raise Revenue

Customer Service - Making a Good First Impression

Preparing for Summer -
Grounds Maintenance and Landscaping

Pre-Convention 2010; Cemetery Regulatory
Issues; Cremation and Beyond

Software and the Smaller Cemetery Operation

2010 Convention Preview, Part I; Involving
the Community in Your Cemetery Events

2010 Convention Preview, Part II;
Historic Cemeteries and Renovation

Creative Ways of Celebrating Life and Death; the Living
Remember Their Loved Ones Throughout the Year

2010 Convention Issue with Special Bonus
Distribution; Includes Official Exhibitor Profile

Disaster Response and Preparedness; Preparing
Your Cemetery and Equipment for Winter

Convention Report; Catholic Cemetery Sunday;
Grief Counseling - Helping Families of the Deceased

Convention Wrap-up; the Importance to
Your Ministry of Continuing Education
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SEPTEMBER 2009 Volume 49 Number 9

Our Lives Form
a Web— the JCU
Experience

2009 Convention
Details and Exhibitor
Profiles

Dark Days When
Towers Fell in Siloam
and Manhattan

Where are My Things?

page 15 page 21 page 52 page 59

Catholic Cemetery

Stephen Bittner, CCCE,
Cincinnati, details the
benefits and value for
attendees of CCC’s School
of Management at JCU.

Last minute opportunity
to register for CCC’s 60th
Anniversary Convention;
and, descriptive profiles
of exhibiting companies.

Michael Gabriele, editor,
Newark Archdiocesan
newspaper, describes his
personal experience of
the 9/11 terrorist attack.

Peter Ryan, CCCE, offers
suggestions on how to help
families and visitors under-
stand your cemetery rules,
and why.CATHOLIC

CEMETERY
CONFERENCE

APRIL 2009 Volume 49 Number 4

Ex-cop Leads Crew
at New Cathedral
Cemetery

How Important is
Customer Service?

Vandals Hit
Seattle Cemetery

When Rules Get
in the Way

page 7 page 10 page 24 page 28

Catholic Cemetery

Former Baltimore cop
makes a difference in
his second career as a
Cemetery Guy, and he’s
loving it.

The quality of customer
service can make or break
a business. Find out what
works at the cemetery.

Rich Peterson describes
the damage and the small
remote cemetery that came
to their aid.

Rules at the cemetery are
in place for a reason; but
sometimes there may be
a reason to reconsider.

Easter Issue Supersize Convention Issue
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to learn more about this work option).
Consider preparing a worker to
telecommute. Then, finally address how
to make telecommuting work.Address Technological IssuesTime-Saving Tools - For many cemeter-

ies, the last time-saving tool was the
purchase of a backhoe. Today there is
so much more available. From modern
day field communication systems (cell
phones with direct talk) to GPS, to on
line interment directories, on property
kiosks, scanners, and Web data storage.
Make the most of your time, start sim-
ple by using e-mail programs, contact
management programs, and scheduling
software and grow from there.Instant Messaging - Instant messaging
(also known as IM) has become
increasingly popular in recent years.
(Learn more at http://en.wikipedia.org
/wiki/Instant_messaging).It’s Not Working!

In the opening paragraph, images of
the jammed printer and the empty
coffee pot were referenced. We all
find basic ways to address issues. As
cemeterians we are blessed with many
resources: the Conference (CCC) and
groups like the Technology Advisory
Committee, vendors and professional
consultants. CCC members and ceme-
tery staff members have shared their
vision and knowledge; they have even
visited one another’s operations to give
and receive ideas and methods; often
they make recommendations. Members
often share growth secrets and success-
es and at times failures all to our bene-
fit and gratitude.
Over the years, the technology that
has worked most efficiently for me has
been the network of Jesus Christ. The
light of life, the love of Christ, and the
sense of genuine Christian spirit. With
it we invite you to discuss common
situations and possible solutions.
Peter J. Ryan, CCCE is assistant director,
Catholic Cemeteries, Diocese of Rockville
Centre. He serves as a member of CCC’s
Technology Committee. Peter may be
reached at 516.334.7990 or email
pryan@holyroodcemtery.org.

I can answer this questionquickly with a resounding“Yes” but I would like to ask
you, “Why Not?” There are a
number of benefits to comput-
erizing your records and here
are two of the most important:� The first and probably themost important reason is that

computerizing your recordsprovides you with a backupsystem while paper systemscannot provide this security.With all of your burial records
in an electronic format, you have the
ability to make back-up copies and
easily store them offsite. You still
have access to your files in case your
records are destroyed on site. And
yes, we’ve all heard the horror sto-
ries of computers crashing and data
being lost; with a proper backup
routine, all of the data will be able
to be restored with minimal data loss
(depending on how old your last
backup was).
At our cemeteries, data is backed up
daily so in case of disaster we would
lose one day’s work. Additionally, I
don’t know what kind of condition
your paper records are in, but I
know our’s were worn, difficult to
read and brittle. The cemetery indus-
try is one of a few that must retain
their records forever. “Forever.”
That’s a long time. Paper may last
100 years, maybe more … but not
forever.

In case you think the impossible
won’t happen…read the following:Published on March 6, 2002
NORTHBRIDGE — A two-alarm
fire heavily damaged the Pine Grove
Cemetery storage garage and

workshop yesterday morning. Fire
Chief Gary Nestor said there were no
injuries, but firefighters worked fast to
save the adjacent office built in 1942,
where all the records were stored for
the 1878 cemetery. Four minutes after
the call to the blaze at about 8:15 a.m.,
firefighters were already battling the
fire and smoke. The fire is believed to
be of accidental origin, according to
the fire chief.

� Another important aspect of com-
puterization is increased productivity.You may not initially notice an
increase in productivity, but in time
you will find that even routine tasks
such as location look-ups or verify-
ing ownership rights will be easier
and faster. Depending on the size of
your operation, you may find it
advantageous for more than one per-
son to have access to your records.
This can be accomplished with
multi-user software. Two or more
computers can be searching or enter-
ing data simultaneously thus saving
time and further increasing produc-
tivity.

Computerization, done correctly, will
eliminate many of the redundant and

CEMETERYCOMPUTERIZATIONIs it Necessary?—by Frank Cardon

continued on page 12
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I have never been one who has shown

much interest in gardening or other

outdoor activities involving any kind

of work. Grass cutting has always

been done out of necessity not enjoy-

ment. My idea of outdoor fun involves

chasing a little white ball over four

miles of rolling hills and plush lawn.

GOLF! - it’s a sport that my wife

describes as the silliest activity ever

invented.

That being said, for the past eighteen

months I have found myself deeply

entrenched in a unique remediation

project in one of our cemeteries.

This is how it all began ... about eight

years ago a sheet pile wall (roughly the

size of a football field) was installed

in an attempt to stabilize a stretch of

Tonawanda Creek at Queen of Heaven

Cemetery in Lockport, NY.

We had been advised by our landscape

architects, Grever & Ward, Inc., that

over the prior thirty years, Tonawanda

Creek, which runs along the eastern

border of our cemetery, had eroded

approximately eight to ten feet of our

cemetery property. They recommended

that we address the issue sooner rather

than later, to avoid any further ero-

sion. As it was, the creek bank was

My $1,000,000

Rock Garden!

— by Carmen Colao, CCCE

Over the past thirty years a creek which runs along the eastern border of our cemetery had eroded about 8-10 feet of the property,

dramatically affecting the roadway and property. It needed immediate attention.

continued on page 14



ADVERTISINGRATES 2010
Size 1x 3x 6x 12x

Full page

2/3 page

1/2 page

1/3 page

1/4 page

1/6 page

2-page spread

2-page spread

insert

Business Card

4C BW 4C BW 4C BW 4C BW

$1,685 $885 $1,650 $850 $1,630 $830 $1,610 $810

$1,410 $610 $1,390 $590 $1,370 $570 $1,345 $545

$1,350 $550 $1,325 $525 $1,300 $500 $1,275 $475

$1,250 $450 $1,230 $430 $1,210 $410 $1,190 $390

$1,190 $390 $1,170 $370 $1,140 $340 $1,125 $325

$1,145 $345 $1,115 $315 $1,090 $290 $1,070 $270

$2,565 $1,765 $2,500 $1,700 $2,455 $1,655 N/A N/A

$2,935 $2,135 $2,870 $2,070 $2,810 $2,010 N/A N/A

$225 per insertion Reserve advertising space today!
Christine Kohut at 708.202.1242 or cakohut@catholiccemeteryconference.org.

Special Placement Guarantee
Add 10% to reserve special placement on the
Inside Front or Back Covers, Back Cover or Page 3.

Discounts
Pre-payment: advertisers who pay for their ENTIRE SCHEDULE
prior to the space reservation date for their first scheduled inser-
tion receive an additional one percent off the rates listed above.
Multiple Insertions: advertisers can receive a multiple insertion
discount over the length of their contract based on a 3x. 6x or
12x ad placement. All ads except Business Card size qualify.

Agency Commission
An agency commission of 15% of gross billing is offered to
recognized advertising agencies on space, color, bleed and
position charges. This same discount may also be applied for
qualified in-house design groups.

Award Winning
Catholic Press Association awards for
General Excellence and Best Special
Issue - September 2007. Best Essay
Award - 2008.
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There is not a person reading this
reflection that doesn’t know the story
of the birth of Jesus Christ. We all
have heard the Gospel story about the
Child, and the shepherds, and the
Kings and the swaddling clothes
numerous times. You have most
probably even read the Gospel passage
yourself as a reflection or a prayer.
Possibly, in your younger days you
may have been part of a Christmas
pageant that included the portraying
of the story of the Nativity.

I remember being in second grade and
being chosen to play the inn keeper.
All I had to do was upon a knock at
the door, open the door and tell Joseph
and Mary in a stern voice ‘there’s no
room in the inn.’ It didn’t go very well.
I couldn’t do it - I couldn’t tell Mary
and Joseph ‘no.’ When the knock
came, the door went unopened.
Thank goodness Joseph and Mary
knew enough to go on to the stable on
their own. Obviously that was the end
of my acting career.

Besides the familiar story of the
Nativity found in the Gospels of
Matthew and Luke there are other
scripture references to the birth of
Christ. St. John, in his gospel writes
‘and the word was made flesh.’
(John1:14)

John’s gospel doesn’t contain all the
extras of the Christmas story; his story
gets right to the point. The word was
made flesh and dwells among us.

In another scripture passage from
John, Christ himself states: “I am the
living bread which has come down
from heaven.” (John 6:51)

It only makes sense that the living
bread came down from heaven to a
town called Bethlehem. You see,
Bethlehem is a Hebrew word that
means ‘house of bread.’The Bread of

Life, Christ, is the bread
that we consume that nour-
ishes our spirits and offers us the
promise of eternal life (whoever eats
this body and drinks this blood, shall
have eternal life). At the same time as
we consume this Bread, it should con-
sume us so that we may become bread,
become nourishment, become suste-
nance for others.

In our everyday encounters with
people, especially in our ministry at
the Cemeteries, we are called upon to
be bread to be a source of strength and
sustenance to others.

Bread is part of our everyday suste-
nance. It was most probably on our
dinner table tonight. I invite you to
take a moment and imagine yourself as
a type of bread - a type of nourish-
ment to others. What kind of bread
would you be?

Would you see yourself as a rye bread?
Rye bread is the staple of the laboring
class of much of Eastern Europe. It
symbolizes hard workers and those
who are a “little rough around
the edges.”

An Italian bread - Italian bread is
crusty and chewy, it is usually used to
sop up sauce, or gravy. It represents
those who “clean up” after others.

A tortilla - a tortilla is a simple bread,
flour and water - folded up to hold
things together. It symbolizes those
who keep things together, when every-
thing else looks like it is falling apart
or falling out.

Maybe you see yourself as soda bread,
a sweet bread, it symbolizes those
who offer love and support to those
in need.

Do you see yourself as corn bread?
No, I didn’t say corny bread, I said
corn bread. It represents those who

are close to the land -
the pioneers the explorers.

What about wheat bread? It is simple
and natural. It represents those who
are down to earth and get things
going.

Possibly you see yourself as pita bread.
A bread with a pocket, a bread that is
able to invite others in; maybe you are
the welcoming one.

Maybe you see yourself as a rice cake.
These are rare and treasured in many
lands. They are kept for medicinal rea-
sons; maybe you are the healer.

What about gingerbread? The spicy
bread. Maybe you are the one who
heightens our awareness and sharpens
our taste for living; the one who spices
up our lives.

And last but not least, maybe you see
yourself as a saltine. The “salty ones,”
those who have endured; those who
have learned; and, have taken those
life experiences, and that wisdom and
have shared it with others.

For whatever “bread” we may see
ourselves as, as cemeterians we have
the ability to become the nourishment
of comfort, peace and hope to those
experiencing the pain and hunger of
loneliness, anxiety and despair.

May the Bread of Life, the Child born
in Bethlehem, the house of breads;
bless us today, throughout this
Christmas season and beyond.

“I Was Hungry and
You Gave Me to
Eat”— by Roman Szabelski, CCCE

Roman Szabelski, CCCE, is
executive director, Catholic Cemeteries,
Archdiocese of Chicago. He also chairs
CCC’s Committee on the Future and
is a member of the 2008 Program
Planning Committee. Roman may
be reached at 708.449.6100 or
rszabelski@cathcemchgo.org.

2008



ADVERTISINGSPECS 2010

Full Page
trim size:
8.5 x 11

with bleeds:
8.75 x 11.25

additional 10% fee
Live area-no bleed:

7.5 x 10

2/3 Page
Horizontal:

7 x 6-1/3
Vertical:

4-5/8 x 9-1/4

1/2 Page

Horizontal: 7 x 4-3/4

Vertical: 3-3/8 x 9-1/4

1/3 Page

Horizontal: 7 x 3

Vertical: 2-1/8 x 9-1/4

Square: 4-1/2 x 4-3/4

1/4 Page
3-3/8 x 4-3/4

1/6 Page
Horizontal: 4-3/4 x 2-1/8

Vertical: 2-1/8 x 4-3/4 Business Card Ad
3-1/2 x 2 or

2 x 3-1/2

1/3 Page

Vertical

Square

Artwork Specs and Contract Details
� Artwork must be supplied as a digital file prepared using Quark
Express 5.0 or higher, Adobe Illustrator, Photoshop or PDF. Art may
be sent in PDF, EPS or Tiff format. If Adobe In-Design is used, please
send the art in EPS format.
� All fonts and supporting graphics must be included with files.
� All halftones should be 133-line screen maximum. Digital continuous
tone images should be minimum 266 dpi at 100%.
� Artwork that is emailed should be sent as a Hi-res PDF. Files larger
than 7MB must be uploaded to our FTP site. CDs are also acceptable.
� Color art must be sent as CMYK and will be considered as 4-color.
Do not send art as RGB. Any additional Spot colors will be charged at
$400 per color.
� Bleeds are at least 1/8” on all sides and must be included in the final
artwork. There is a 10% additional charge for bleeds.
� Two “tear sheets” of the ad in the magazine will be sent to the
Advertiser with an invoice once magazine is printed. All invoices are
payable on receipt. Any advertiser with an outstanding invoice of 60
days or more will not be allowed to advertise until the bill is paid in full.
� The Publisher reserves the right to refuse or disapprove any
advertising in accordance with any rules the Publisher may have.
� The Advertiser may terminate the Ad Contract at any time by giving
45 days prior written notice to the Publisher.
� The Publisher holds the Advertiser and the Agency jointly and several-
ly liable for all charges relating to Gross Billing Charges, mechanical
charges and Short Rating.
� Should the Advertiser fail to produce advertising for publication in
accordance with the frequency chosen, the Advertiser will not receive
a Frequency Discount, and each previous advertisement shall be
“Short-Rated” requiring the Advertiser to pay the higher rate of the
lower frequency of publication.

Additional Opportunities

Inserts, Bind-ins or Tip-ons
Information on these additional methods of
advertising may be obtained by contacting
Managing Editor Christine Kohut at 708.202.1242
or cakohut@catholiccemeteryconference.org.

Member and Resource Directory
CCC’s annual Member and Resource Directory is
the official guide to our global network of top
Catholic cemetery decision makers, professionals
with the purchasing power to buy your firm’s
products and services. An ad in the Directory,
provides year-long exposure for your products
and services. It is published in the first quarter
of each year.

Custom Lists
Using our client list is a great way to target your
advertising message to the right potential buyer.
The list may be obtained through CCC’s
Membership Department by calling 708.202.1242.
Permission is required and there is a fee to use
the list.
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ADVERTISER:
Company________________________________________

Address _________________________________________

________________________________________________

City ____________________________________________

State / Zip _______________________________________

Contact _________________________________________

Phone __________________________________________

Fax __________________E-mail_____________________

Web Address _____________________________________

AGENCY:
Company_______________________________________

Address ________________________________________

_______________________________________________

City ___________________________________________

State / Zip ______________________________________

Contact ________________________________________

Phone _________________________________________

Fax ___________________E-mail____________________

Web Address _____________________________________

I hereby agree to abide by the terms of this Contract as set forth in the Advertising Agreement of the
Catholic Cemetery Conference 2010 Ad Rate Card. Please note, contract is not binding without signature.

Signature____________________________________________________ Date______________________

AD SIZE:

� Full page � 2/3 page � 1/2 page

� 1/4 page � 1/3 page � 1/6 page

� Business Card Ad (enclose 2 copies of Business Card)

� Bleed (10% extra) � Special Position (10% extra)

COLOR:

� 4-color � Black & White

ADVERTISING SCHEDULE:
Mark all months when ad is to run:

Return this contract with a copy of your ad to the Catholic Cemetery Magazine
Catholic Cemetery Conference 1400 S. Wolf Road, #3 . Hillside, IL 60162 (PH) 708.202.1242 (F) 708.202.1255
www.catholiccemeteryconference.org

� January � July

� February � August

� March � September

� April � October

� May � November

� June � December

ADVERTISINGCONTRACT 2010
Catholic Cemetery Magazine
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